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World Child Cancer is Going Gold to recognise Childhood Cancer
 Awareness Month

To recognise Childhood Cancer Awareness Month (September 2015), World Child Cancer is launching a
Go Gold awareness and fund raising campaign.

Each year over 200,000 children globally develop cancer. In the developing
world, where 80 per cent of those children live, less than ten per cent will
survive, compared to an 80 per cent survival rate for children with cancer in the
developed world.

World Child Cancer's vision is to see a world where every child with cancer has access to the best
possible treatment and care. Their mission is to improve cancer diagnosis, treatment and care for
children in low and middle income countries, tackling the global inequality in the treatment of childhood
cancer.

They do this by raising funds to provide improved training for healthcare professionals, funding for drugs,
improved facilities and development of childhood cancer registries. We also provide support for families,
local communities and campaign to raise awareness of the issues surrounding childhood cancer. 

The World Child Cancer support model is built around twinning partnerships linking hospitals between
developed and developing countries. At the heart of this is the remarkable support of specialist
healthcare professionals from high-income countries who volunteer their time and expertise for free to
help develop locally appropriate, affordable and sustainable solutions to address the problem of
childhood cancer.

Dr Lorna Renner, Paediatric Oncologist Korle Bu Teaching Hospital, Accra said "Tackling childhood
cancer in Ghana is a big challenge and we still have a lot of work to do to improve levels of diagnosis,
treatment and care for childhood cancers. Our work depends on the skills and resources of a
multi-disciplinary team, working together to achieve the best outcome for each patient. 

The support offered by World Child Cancer and our twinning partners has been invaluable. In particular
the training and sharing of expertise and knowledge has been key to improving the services we can offer
children with cancer in Ghana. Our aim is to expand our services further, so that we can reach more
children, improve survival rates and offer better palliative care when that is the only option."

Go Gold!
 September 2015 is Childhood Cancer Awareness Month and World Child
Cancer, a UK based charity, is recognising this important annual event by
launching a Go Gold awareness and fundraising campaign.

Why Go Gold? The Gold Ribbon is the official international symbol for Childhood Cancer and represents
how precious children are. It is recognised and promoted by charities, organisations, families and friends
all round the world.

Go Gold to make a difference 

There are three ways to get involved in the Go Gold campaign:

1.Take part in a Go Gold walk.
 If you feel like getting active to support the campaign, why not organise or take part in a Go Gold
themed walk. Visit the World Child Cancer website to find out about walks that have already been
organised or arrange one locally for your family and friends.

 If you're in or near London, you can sign up for the Dulwich Go Gold walk on Sunday 27
September.
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2.Join the Go Gold abseil
 If you're up for a truly tall challenge, join the Go Gold Broadgate Tower (London) abseil on
Sunday 20 September and descend 33 storeys of one of London's most iconic skyscrapers to
give your support.

3.Take the Give Up to Give More challenge
 If you're looking for an alternative challenge, download the Give Up to Give More app. The app
will challenge you to give up one (or more) of your regular treats throughout September, so that
you can donate the money you save to our appeal.

Visit www.worldchildcancer.org for more information on these events and other ways to support
World Child Cancer now and in the future or contact our Fundraising Team for more ideas, other
events and fundraising tips: events@worldchildcancer.org

A small amount goes a long way
 The money raised in the September campaign, and throughout the rest of the year, goes to help treat
and care for children with cancer in the developing world. Every donation, no matter how small will make
a big difference; for example just £10 could provide effective pain relief for four children for a week in
Malawi, £25 pays for accurate diagnosis for 10 children in Bangladesh and just £50 would provide
life-saving chemotherapy drugs for a child in Ghana.
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Company Contact:

   

World Child Cancer  

T. 07810 815035
E. michaela.taylor@worldchildcancer.org
W. https://www.worldchildcancer.org

View Online

Additional Assets:

Newsroom: Visit our Newsroom for all the latest stories:
https://www.worldchildcancer.pressat.co.uk
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