
 

The Cybersmile Foundation Publishes National Millennial
And Gen Z Social Media Study Powered By Perksy

Wednesday 9 October, 2019

NEW YORK, USA, OCTOBER 9, 2019 - The Cybersmile Foundation have announced the launch of 
Social America, a 2019 nationwide study of Gen Z and Millennial attitudes toward social media in the
U.S.

The Cybersmile Foundation asked more than 20,000 respondents between the ages of 13 and 34 a
series of 20 questions in regards to their perspectives of various social media platforms with a focus on
popularity, safety, relevance, growth and perceived decline. Respondents were asked to provide their
answers through multiple choice and open text questions, with the option to select different social media
platforms including Twitter, LinkedIn, Facebook, Instagram, Snapchat, TikTok and YouTube among
others.

Each participant was also asked to share their view on what they think should be done to solve the
problem of cyberbullying and what their thoughts were on further government regulation of social media.
The study was conducted across the U.S. between 9-27th September 2019.

"Everybody at Cybersmile is very proud of our Social America report. For us as an organization,
understanding the most current perspectives and concerns of multi-generational internet users will mean
that we are able to focus our resources in areas that ensure we continue to help people in the most
effective ways, and in the places that they need it most," said Laura Lewandowski, Chief Policy Officer,
The Cybersmile Foundation.

To undertake the study, Cybersmile partnered with Perksy which powers real-time research with
Millennial and Gen Z audiences through mobile, incorporating behavioral science to deliver an engaging
experience to respondents. The intelligence research platform enabled Cybersmile to develop questions
that could be answered in a variety of ways, including multiple choice and open response options.
Respondents were also able to share their thoughts by writing answers to questions in full and were
given the option to choose not to reply to questions.

“October is National Bullying Prevention Month and we couldn’t think of a better organization to work
with than Cybersmile. We feel it is the responsibility of all influencers, brands, and social media platforms
to ensure safe communities and content for all users around the world. Perksy stands by their mission to
put an end to digital abuse, harassment, and promoting safer communities,” said Nadia Masri, Founder &
CEO, Perksy.  

The platform's analytics tools allowed the keywords and emotional sentiment of each response to be
measured, enabling Cybersmile to understand how the study impacted each participant. The
comprehensive datasets recorded by the platform also provided Cybersmile with a detailed overview of
the different age groups, allowing them to isolate key findings by state, salary, gender, religion, ethnicity
and sexual orientation such as heterosexual, bisexual, homosexual, asexual, non-binary or other.

Key findings

Below are some of the key findings from the Social America report:

TikTok was identified as the fastest growing social media platform in terms of popularity, along
with Instagram in second place and Snapchat third by both Gen Z and Millennials.
Facebook was identified as the social media platform that is becoming less popular, along with
Tumblr in second place by both Gen Z and Millennials.
Gen Z identified Facebook as the least relevant platform for young people in contrast to
Millennials who identified LinkedIn as the least relevant.
Instagram was identified as the favorite social media platform by both Gen Z and Millennials.
Gen Z identified Snapchat as the platform they feel safest using when it comes to cyberbullying,
with Millennials identifying Pinterest.
Instagram was recognized as the platform that both Gen Z and Millennials feel least safe using
when it comes to cyberbullying.
Snapchat was identified as the second favorite social media platform for Gen Z after Instagram.
Over three quarters of respondents indicated that they did not want governments to regulate
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social media companies more.
Facebook was identified as the platform with the biggest cyberbullying and abuse problem by
Millennials, with Gen Z identifying Instagram as the platform with the biggest problem.
Instagram was identified first, and Snapchat second by both Gen Z and Millennials as the social
media platform most relevant to young people.

You can view the full study by downloading and exploring the Social America report here. For more
in-depth data or further information about the report contact The Cybersmile Foundation or visit the
official website.

ABOUT THE CYBERSMILE FOUNDATION

The Cybersmile Foundation is a multi-award-winning nonprofit organization committed to tackling all
forms of digital abuse and bullying online. They work to promote kindness, diversity and inclusion by
building a safer, more positive digital community and encouraging people to realize their full potential
without the fear of ridicule and abuse.

Through education and the promotion of positive digital citizenship, The Cybersmile Foundation reduces
incidents of cyberbullying and provides professional help and support services to children and adults
around the world.

ABOUT PERKSY

Perksy is a next-gen consumer insights platform that powers real-time research with Millennials & Gen-Z
through an interactive, gamified mobile app that rewards users for answering questions. Using our DIY
enterprise platform, we enable brands and agencies to create bespoke research campaigns with
media-rich content, target precise audiences, and analyze response data in real-time. With a typical
turnaround time of 24 hours, Perksy brings hyper targeted, hyperlocal, and contextual insights from the
hardest-to-reach audiences at unprecedented scale to help organizations make better, faster decisions.
Perksy works with some of the world’s leading brands and agency networks, like Pepsi, Target, Nestle,
Smuckers, Nickelodeon, IPG, and WPP and is backed by leading venture firms like Bain Capital and
Founder Collective.
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The Cybersmile Foundation  

T. +1 (650) 617-3474
E. pressoffice@cybersmile.org
W. http://www.cybersmile.org
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