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Swiss Butter's Secret Sauce - The Case Against
Franchising

Thursday 10 August, 2023

FOR IMMEDIATE RELEASE
Swiss Butter Embraces Authenticity and Long-Term Brand Value, Rejects Franchising Model

London, 10 August 2023 - In the fiercely competitive restaurant industry, franchising has traditionally
been considered a surefire strategy for rapid expansion and enhanced brand visibility. However, Swiss
Butter, a rising star in the culinary world, is defying conventional norms and forging its own distinctive
path.

Rather than opting for franchising, Swiss Butter is dedicated to establishing a genuine connection with its

customers while upholding its core values. Related

Sectors:

Under the leadership of CEO and Founder Eddy Massaad, Swiss Butter is committed to delivering the Business & Finance - Food &
true Swiss Butter experience to every patron. Massaad asserts, "Our brand ethos is deeply rooted in Drink ::
providing the Swiss Butter experience — an experience that places customer happiness above all else.” Related

elate

This unconventional approach sets Swiss Butter apart from its competitors and drives its decision to Keywo rds:
forgo the allure of rapid expansion through franchising. ‘
Franchise :: Restaurant :: Global
E>_<pansion :: Self Owned ::
Franchising, while seemingly enticing for swift growth, can inadvertently dilute a brand's essence. Middle East :
Massaad elucidates, "Franchising, while appealing for rapid expansion, comes with its fair share of
pitfalls. One significant issue is the potential dilution of brand quality and standards due to decreased

control.”

Scan Me:

“Discrepancies across outlets can start to surface, tarnishing the brand we've worked so hard to create.
Another challenge is that franchisees often prioritise short-term profits over our long-term vision, which
could lead to cost-cutting measures that further compromise the customer experience”.

“Moreover, disputes at the franchisee level can significantly damage the brand'’s reputation, eroding
customer trust and happiness. While franchising might seem attractive on the surface, it doesn't always
serve the best interests of our brand, aka our customers."

Swiss Butter's decision to forgo franchising reflects a broader shift in focus from immediate profits to the
cultivation of long-term brand value. Massaad emphasises, "While the prospect of quick profits and rapid
expansion is tempting, we choose to prioritise the long-term value and authenticity of our brand, we
consider ourselves the guardians of our brand. We don't merely operate; we nurture, protect, and
preserve the Swiss Butter experience."

However, Swiss Butter's stance does not indicate resistance to growth. Rather, their expansion strategy
revolves around controlled and sustainable growth.

Massaad reveals, "Instead of franchising, we occasionally partner at the local level. We handpick
partners who align with our brand values and understand the Swiss Butter ethos”

In an industry where many brands prioritise profits over the customer experience, Swiss Butter stands out
with its unwavering commitment to its brand and customers. "As we continue to grow, we promise to
remain true to our roots and the beloved Swiss Butter experience our customers know and cherish."

Swiss Butter's philosophy brings a fresh perspective to an industry where the pursuit of profits often
overshadows the customer experience.

As Massaad aptly states, "We are not sprinters; we are marathon runners. We are dedicated to
preserving the Swiss Butter experience for the long haul." By eschewing franchising in favour of
authenticity and long-term brand value, Swiss Butter is forging its own pathway to success in the
restaurant industry.

- ENDS -
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For media inquiries, please contact:

Renae Smith, Founder — The Atticism PR
renae@theatticism.com
+447366565213

Boudy Boustany, CMO — Swiss Butter
Boudy@i-manage.me
+96176004268

About Swiss Butter:

Swiss Butter is a prominent player in the restaurant world, known for delivering an unparalleled,
neighbourhood steakhouse experience. The brand's commitment to authenticity and customer
satisfaction sets it apart from competitors in the restaurant industry and has catapulted it into success,

with seven stores currently operating globally.

For more information about Swiss Butter, please visit:

¢ Instagram: www.instagram.com/swissbutter
e Website: www.swissbutter.com
e Imagery (Food):
https://drive.google.com/drive/folders/1K-Kun6 CLhEZ56uXuwitmxsvMMdRcXrDB?usp=share_link
e Imagery (Edmond Massaad):
https://drive.google.com/drive/folders/1K-Kun6 CLhEZ56uXuwitmxsvMMdRcXrDB?usp=share_link

Distributed By Pressat page 2/3


http://www.instagram.com/swissbutter
http://www.swissbutter.com
https://drive.google.com/drive/folders/1K-Kun6CLhEZ56uXuwitmxsvMMdRcXrDB?usp=share_link
https://drive.google.com/drive/folders/1K-Kun6CLhEZ56uXuwitmxsvMMdRcXrDB?usp=share_link
https://pressat.co.uk/

pressatr

Company Contact:

The Atticism PR

T. 07366565213
E. renae@theatticism.com
W. https://www.theatticism.com/

Additional Contact(s):
Mond Liu (Australia)
mond@theatticism.com

View Online

Additional Assets:
https://www.instagram.com/swissbutter

Newsroom: Visit our Newsroom for all the latest stories:
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