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Swan Global Direct Push Entrepreneurs to Understanding
the Benefits of Diversifying

Tuesday 30 September, 2014

Branching out into new areas enables small businesses to thrive and survive. Swan Global Direct looks
at what businesses can learn from diversifying.

Diversification can simply mean extending a business’s products and services to sell more to existing
customers. But business diversification can also involve targeting new markets with existing products to
avoid current customers being over relied upon for their custom. To aid growth, some business owners
will also introduce products and services that are entirely different to those usually being sold and
promoted.

Diversification can be the result of the natural progression of a business; extending and broadening
product ranges to boost sales in a current target market. For a well established brand, diversification can
open up whole new and exciting markets.

Many small businesses will diversify and grow by extending to new markets. In order to diversify in this
way, market research must be carried out in order to test the suitability to the market. Market research
can enable a company to identify the target consumer and find out what people in the area think about
the products and services; this will conclude whether the area is right for the brand.

Swan Global Direct is an outsourced event sales and marketing firm based throughout Newcastle and
the north east of England. Providing an unrivaled service for clients, Swan Global Direct target
consumers directly, face to face, adding a personalised touch to the marketing strategy. The company
integrate product and service promotion into the consumers’ shopping environment, creating a more
receptive response. Due to the continued success of the firm, Swan Global Direct is entering into new
target markets as they diversify their business to meet increasing client demands.

When diversifying into a new market, Swan Global Direct will draw up a marketing plan that puts the
client’s strategy into action whilst custom-building the perfect team to execute the plan. The firm’s
approach to marketing is balanced and unbiased; meaning the marketing plan is seamlessly integrated
and designed to ensure clients get what they want from the new target market. In order to diversify fully
and correctly into a new market, the firm will continuously evaluate the effectiveness and make the
appropriate modifications so the client will get the best return on the marketing investment that has been
made.

Diversifying into new markets is providing an effective path to fast growth for Swan Global Direct. Due to

target market diversification, the firm are selling more products to consumers in newly established
markets.
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Company Contact:

Swan Global Direct

T. 0191 406 1056
E. info@swanglobaldirect.com
W. https://swanglobaldirect.com/
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Additional Assets:

Newsroom: Visit our Newsroom for all the latest stories:
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