
 

'Summer of Discontent' Has Transformed Britain's Travel
Habits

Monday 5 October, 2015

British tourists are becoming increasingly concerned over their personal safety and the safety of their
families when abroad, according to research by travel deals company Travelzoo. When asked how
events had impacted their willingness to travel abroad, just over half said recent acts of terrorism (54%)
and the migrant situation (51%) had directly influenced how they feel about taking overseas holidays.

When commenting on the impact specific events have had on their travel habits:

Three-quarters (75%) said they are now actively avoiding Islamic countries for holiday
destinations
73% said the migrant situation has put them off travelling through the Channel Tunnel or by
Eurostar
Over half (54%) admitted that the Tunisia terrorist attack has put them off planning/booking a
holiday anywhere abroad

“Usually when Britain has a cool and wet summer, we are keen to take holiday somewhere warm. The
events of this summer, however, have impacted the choices British consumers are making about where
to go. This is particularly true, at least in the short term, for some of the previously popular tourist
destinations amongst British tourists” said Yeganeh Morakabati, Academic in Risk and Tourism at
Bournemouth University. “What is clear from the research is that the relative levels of risk perception
have increased uncertainty and this has left the door open to fear. As a result British travellers are finding
it increasingly difficult to decide on the safest destination for a holiday abroad.”

The research found over half (54%) feel confused and overwhelmed about where is safe to travel to, and
nearly a third admitted they are not aware which countries have been put on high alert by the Foreign &
Commonwealth Office for British tourists. The knock-on effect for travel habits is clear: countries that
would have appealed to British tourists for a winter getaway this time last year are being avoided by 50%
of travellers in favour of destinations perceived to be safer that they 'would not otherwise have chosen to
visit.'

Louise Hodges, Travelzoo's spokesperson, said, “It's clear that after a turbulent year with many
high-profile incidents in tourist destinations, safety and security is paramount for British people making
choices about where to travel to for the rest of 2015 and into 2016. Websites such as that of the Foreign
& Commonwealth Office are now being cited as a place 70% of British consumers would look at when
assessing where they might book.

“Winter-sun holidays for British tourists have typically been to the Canaries or the North Africa region,
where the short flight time and guaranteed heat holds enormous appeal. The Canaries are looking
popular again this year, however we know people are actively avoiding North Africa, opting instead for
destinations they believe are safer. Islamic countries in particular are causing potential British visitors
concern.”

The study found that UK consumers feel most secure travelling to the Canary Islands, the Caribbean or
Australia for winter sun this year. For travel over the next 12 months, British people are most confident
booking Italy, Spain, France, Portugal and the USA.

Working with consumers and travel agents, Travelzoo identified Tunisia, Morocco, Egypt, Greece and
Thailand as the traditionally popular tourist spots British people are now most afraid of visiting. In fact,
after the tragic terrorist attack in June this year less than 1% of UK tourists said they would consider
visiting Tunisia, even if the travel ban were lifted in the next few months.

Hodges concluded, “While in general the desire to travel shows no sign of abating, we are seeing
changes in the considerations people make when selecting their holiday destination. British tourists right
now want to travel to places they feel are removed from the recent troubles in the Middle East and parts
of Europe, and almost two-thirds are looking at destinations they would not have considered before in the
quest to find 'safe' holiday locations.”
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Notes to editor

Study Methodology – This survey was conducted by independent third party, Censuswide, who polled
2,000 UK adults in September 2015.

###

About Travelzoo

Travelzoo Inc. is a global Internet media company. With more than 27 million members in North America,
Europe, and Asia Pacific and 26 offices worldwide, Travelzoo® publishes deals from more than 2,000
travel, entertainment and local companies. Travelzoo Deal Experts review offers to find the best deals
and confirm their true value.

Certain statements contained in this press release that are not historical facts may be forward-looking
statements within the meaning of Section 27A of the Securities Act of 1933 and Section 21E of the
Securities and Exchange Act of 1934. These forward-looking statements may include, but are not limited
to, statements about our plans, objectives, expectations, prospects and intentions, markets in which we
participate and other statements contained in this press release that are not historical facts. When used
in this press release, the words "expect", "predict", "project", "anticipate", "believe", "estimate", "intend",
"plan", "seek" and similar expressions are generally intended to identify forward-looking statements.
Because these forward-looking statements involve risks and uncertainties, there are important factors
that could cause actual results to differ materially from those expressed or implied by these
forward-looking statements, including changes in our plans, objectives, expectations, prospects and
intentions and other factors discussed in our filings with the SEC. We cannot guarantee any future levels
of activity, performance or achievements. Travelzoo undertakes no obligation to update forward-looking
statements to reflect events or circumstances occurring after the date of this press release. Travelzoo
and Top 20 are registered trademarks of Travelzoo. All other names are trademarks and/or registered
trademarks of their respective owners.
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