
 

Newcastle councillor and supporters determined to end
sexual harassment

Thursday 14 June, 2018

Shout-Up! – a campaign to declare some of Newcastle’s most popular pubs, clubs and bars ‘sexual
harassment-free zones’ – returns this Summer, riding high on the successes of its first phase, in the
Ouseburn area, and its second phase, in Newcastle City Centre.

Participants from all three phases of the campaign met Cllr Habib Rahman, Director of Community and
Safety at Newcastle City Council, this week at a special event at Newcastle’s Civic Centre. 

Cllr Rahman met with some of those whose venues are already part of Shout-Up! such as The Tanners
Arms in Ouseburn and those set to take part later this month, such as Jam Jar in Jesmond – who will
declare their venue a sexual harassment-free zone.

Cllr Habib Rahman, Director of Community and Safety at Newcastle City Council, said:

“Shout-Up! is an important campaign, which has been very successful since its launch in December
2017. By bringing together all participating venues, from Phases 1, 2 and upcoming phase 3, we are
making a bold statement – that sexual harassment will not be tolerated in our City!”

After two hugely successful phases, the Shout-Up! campaign is preparing for launch in Jesmond at the
end of this month. Already on board, as ‘Ambassador Venues’ for Phase 3, are some of Jesmond’s
most well-known haunts, including Osbornes, Jam Jar, the New Northumbria and El Paso. Staff
members from these venues will receive Bystander Intervention Training from Dawn Bowman, of the
charity, Rape Crisis Tyneside and Northumberland; the training is a significant part of the project, which
seeks to upskill all venue and bar staff when it comes to not only understanding sexual harassment, but
to the impact it has on patrons, the reputation of the venue and the wider implications on the night-time
economy.  

Research* conducted in Liverpool, showed that if venues adopt a zero-tolerance attitude to sexual
harassment, people (women specifically) will spend more time, and therefore money in those venues,
making Shout-Up! a ‘no brainer’ according to Charlie Marx, General Manager of Jam Jar, who join
Shout-Up! this month:

“Having read about the previous successes of the Shout-Up! campaign in the Ouseburn area, and the
Diamond Strip, I was thrilled to be approached as an Ambassador Venue. Jesmond is a popular choice,
both with students and for after-work drinks. Why not ensure our night-time economy is safe for
everyone? It’s a no-brainer!”

Through Shout-Up! venues are taught to recognise and respond accordingly to any harassment in their
bars and pubs. As well as being trained to ‘Shout Up’ about sexual harassment, venues will also be
given t-shirts, posters, beer mats and badges – all branded with the striking Shout-Up! logo.

Atul Malhotra, Operations Director at Malhotra Group, who own Osbornes, El Paso and the New
Northumbria, has committed all of his Jesmond venues to the initiative:

"Shout-Up! is a campaign that we are proud to be involved in. The New Northumbria, Osbornes and El
Paso operate a zero-tolerance approach to sexual harassment, and our staff are confident that they will
Shout Up if they witness anything untoward. Here at the Malhotra Group, we are committed to making
Jesmond a safe space for all of our patrons."

Phase 3 of the Shout-Up! campaign launches in Jesmond on June 28. The confirmed Ambassador
Venues for Phase 3 are: Osbornes; Jam Jar, the New Northumbria and El Paso. Any other venues in
Jesmond wishing to be involved should visit www.shoutup.org
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Facebook:  https://www.facebook.com/shoutupncl/

Twitter:  https://twitter.com/shoutup_ncl

Editors Notes

*THE RESEARCH referred to in the release is from a 2017 paper: Examining young women’s
accounts of unwanted sexual attention in licensed spaces by Gunby, C., Carline, A., Taylor, S., and
Gosling, H.

Extract of particular relevance: Responses to unwanted sexual attention are multiple and complex. Whilst
some women report incidents to not be a ‘big deal’ (Fileborn, 2012, p. 250) other reactions include
annoyance, anger, fear and upset, as well as the development of disciplinary practices aimed at
deflecting and rejecting the behaviour. For example, reducing the amount one drinks when out and
avoiding establishments with a ‘bad vibe or atmosphere’ (Fileborn, 2016, p. 113). Nicholls (2017, p. 267)
highlights the way in which women manage gendered risks by ‘dulling it down’ at night and rejecting
‘sexy’ dress codes. Thus, whilst pressures to conform to agentically sexy standards exist (Griffin et al.,
2012; Kovac & Trussell, 2015) adherence can make women ‘hypervisible’ and in turn, attract unwanted
attention.

RAPE CRISIS TYNESIDE AND NORTHUMBERLAND are a charity that provides services to women and
girls over the age of 13 who live, work or study in Tyneside and Northumberland. They are completely
independent of the criminal justice system, including the police, and offer free, confidential
support, information and counselling to women who have experienced sexual
violence. www.rctn.org.uk

SAFE NEWCASTLE is a partnership working together to help make Newcastle a safe city to live, work
and visit. Shout-Up! is part of Raising the Bar - a best practice scheme, which Safe Newcastle introduced
in the summer of 2015 to encourage late night venues to go above and beyond their licensed
conditioning requirements, champion the safety policies and procedures they have in place, and promote
healthy lifestyles in return for a 30% discount on their ‘Late Night Levy’ and an accreditation certifying
the venue for their upkeep of public order, noise reduction, safety and public health. 
www.safenewcastle.org.uk/

CRYSTLSD is an arts, film and culture marketing agency working with clients in the sector to reach new
audiences and develop brands, projects and campaigns. Clients and projects range from international
artists and exhibitions, feature films, museums, heritage and performers in the UK and Europe. 
www.crystlsd.com
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Company Contact:

   

Crystallised  

T. 0191 691 1370
E. hi@crystallised.co.uk
W. https://www.crystallised.co.uk

Additional Contact(s):
Jane Imrie | jane@crystallised.co.uk

View Online

Additional Assets:
https://www.shoutup.org
https://www.facebook.com/shoutupncl/
https://twitter.com/shoutup_ncl

Newsroom: Visit our Newsroom for all the latest stories:
https://www.crystlsduk.pressat.co.uk
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