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Millennials Too Posh To Picnic?
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Families are keeping the modern British picnic alive and kicking, reveals a new survey, which shows two Scan Me:

thirds of picnics are enjoyed with the family. However, millennials (18 — 24 year olds) are resisting the
urge to follow tradition with only 29% picnicking annually compared to 41% of Brits aged over 25.

Primula Cheese, who conducted the survey for National Picnic Week (13-21 June 2015), is calling on
Brits of all ages to dust off their blankets, polish their plastic cutlery and head to the great outdoors this
summer to keep the tradition going.

"Picnics should be about fun and family, and be completely fuss-free," said television presenter and
celebrity singing coach Carrie Grant who is supporting National Picnic Week. "Picnics for me remind me
of cling-film wrapped sandwiches in Tupperware boxes. Regardless of whether | was picnicking with
family or with friends, the basic elements of picnics were consistent and still evoke happy memories."

Carrie, along with her husband David, was a voice coach on television talent shows Pop Idol and Fame
Academy. Together they have four children aged between 20 and five. "David and | make special time for
picnics as we feel it's an essential part of our family bonding. Picnics don't need to be elaborate affairs,
sometimes we even stay at home and create 'carpet picnics' for the kids.

"As the kids grow up, it feels as if our family time gets less and less, so | think we need to make sure that
we don't lose the art of picnics by getting together as a family showing the next generation just how easy
it is to create the perfect picnic."

According to the survey, the British picnic has become an institution with the formula not changing much
over recent decades. Old favourites still remain on the menu for the modern picnic with a whopping 80%
of us Brits citing sandwiches as a firm favourite. 65% add crisps and crackers to the mix with 63%
including sweet treats such as cakes, biscuits and sweets. However, the wider hamper contents have
also evolved as one quarter of picnickers take a range of more continental deli style foods for a
tapas-style spread.

Perhaps unsurprisingly, we also favour a bottle of plonk with 25% of people surveyed making this a key
ingredient to picnic mix.

Picnics have also been cited as a haven for calm, with 41% of those surveyed saying they head to the
great outdoors to de-stress from a busy life with only 12% opting to take electronic devices such as a
tablet computer, smartphone or radio.

Social media activity is also a taboo on picnics as only 5% of picnickers reach for their phones to share a
picture, proving the picnic is the perfect family time moment. (Did you know 32% of social media users
text or socialise on a device during every day meal times?)

But what about the (not so trusty) British weather? Well, only 16% bother to take a brolly ‘just in case’,
making us Brits an optimistic lot.

To inspire the British public this National Picnic Week, Primula has developed a range of resources ideal
for picnickers, including recipes, family activity ideas and the UK's top picnic spots Everything is free to
download and available at primula.co.uk/picnic-week-hub

For more information on Primula please visit www.primula.co.uk

ENDS

To access a selection of high resolution images and National Picnic Week infographic, please visit
bit.ly/PrimulaPicnicWeek

For further information, please contact: Holly Peacock or Emma Campbell at O PR on 0191 232 5690 /
primula@opr.co.uk

Notes to Editors:
e *survey of 2,000 British consumers undertaken in May 2015 by Vital Research and Statistics for

Primula Cheese as part of National Picnic Week 2015
e Primula Cheese can be found on social channels using the following links:
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Facebook.com/PrimulaCheese / Twitter.com/Primula_Cheese / Instagram.com/LovePrimula
About Primula:

e Primula is part of the Kavli Group, the world's first manufacturer of processed cheese, established
in 1893 in Norway.

e Olav Kavli started selling his famous Primula Cheese in the UK in 1929 and established a factory
here in 1936.

e Primula has been a leading family brand for over 90 years. Most famous for its cheese tubes, the
squeezy cheese range consists of Original Cheese, Cheese and Chive, Cheese and Ham,
Cheese and Prawn and Primula Light Cheese Spread. Kavli Ltd also owns Castle MacLellan
Foods Limited, brand leader for pate which is based in Kirkudbright, Scotland and St Helens
Farm, brand leader in Goats milk and associated products.

e The Kavli Group is fully owned by the Kavli Foundation, a charitable trust, which is committed to
supporting good causes. Annually it donates profits to charitable causes, supporting research,
humanitarian and cultural projects within the UK and worldwide.

About National Picnic Week:

¢ National Picnic Week (13-21 June 2015) aims to provide people with the ideal opportunity to get
together over a picnic with advice, tips, recipes and information to make sure everything from the
food and drink to the location and surroundings are spot on.

¢ Since National Picnic Week was founded a decade ago it has grown significantly and become a
staple date in the media calendar. Timed at the peak of picnicking season, broadcasters, radio
and television.

e The week in June will provide suggestions and inspiration for interesting picnic food and drinks
and encourage people to get outdoors and discover the picnic sites available in their local area.
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View Online

Newsroom: Visit our Newsroom for all the latest stories:
https://www.wire.pressat.co.uk
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