
 

LTI announces the World’s Best Luxury Hotel Brands
2022

Tuesday 25 October, 2022

LTI announces the World’s Best Luxury Hotel Brands 2022

• Six Senses takes top spot for the third successive year
• Rocco Forte Hotels enters top 12 for the first time

October 25, 2022: Welcome to our annual World’s Best Luxury Hotel Brands report.

This is not just another World's Best list. LTI – Luxury Travel Intelligence – has taken the past 12 months
to apply the perfect assessment process: a rigorously defined algorithm that measures the performance
and values of luxury hotel brands.

This year, our algorithm has 128 touch points relevant to the luxury hotel sector. Each has its own
weighted score value with a total maximum accumulative score of 4628. 

The touch points relate to overall brand performance, not the performance of individual properties. The
focus is on a brand’s ability to deliver: its passion, commitment, ethos and values, as well as the quality
of its management and staff.

Continuing investment and how it’s used is also a major factor – particularly for new properties and the
refurbishment of existing ones.

Here are this year’s results, reflected as percentages, with last year’s positions in brackets:

1. Six Senses 82.6% (1)

2. Mandarin Oriental 81.0% (2)

3. Rosewood 80.3% (9)

4. Auberge 78.8% (3)

5. Aman 77.3 4% (4)

6. Oetker Collection 75.7% (7)

7. One&Only 75.0% (6)

8. Belmond 74.7% (5)

9. Four Seasons 71.2% (8)

10. Viceroy 70.9% (11)

11. Rocco Forte 69.4% (New Entry)

12. COMO 69.1% (10)

• Other brands that rated sufficiently to be monitored throughout the year are (in alphabetical order): 
Alila, Anantara, Banyan Tree, Dorchester Collection, Firmdale, Jumeirah, Leela, Oberoi, Park
Hyatt, Peninsula, Ritz Carlton, Shangri-La, Soho House, Raffles, Red Carnation, St. Regis, Taj, The
Luxury Collection.

• Brands that currently have less than ten properties (our minimum requirement) but rate highly when
applying our algorithm are (in alphabetical order): Airelles, Althoff Collection, Bulgari, Capella, Cheval
Blanc, JK Place, La Reserve, Maybourne, Montage, Nikki Beach, Pendry, Soneva, Virgin Limited
Edition.
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No other organisation connects with the global luxury hotel industry as LTI does. Our researchers engage
with everyone from CEOs of the brands we have rated to thousands of managements, staff and guests.
This is all part of the process for creating destination-led reports for our members – affluent, discerning
travellers – but it also allows us to create this unique report.
Every year the process starts again – so the results from previous years have no bearing on the following
year. This inevitably leads to volatility in each year’s results, but this is a dynamic sector, and we want to
reflect what is really happening out there.

Six Senses: World’s Best Luxury Hotel Brand
We continue to be very impressed with Six Senses. It delivers an authentic blend of wellness,
sustainability, warm hospitality and crafted guest experiences.
Also, with Six Senses London and Rome due in 2023 this is an exciting time for the brand and its loyal
followers.

New Entries
Only Rocco Forte breaks in to our top 12, in the year they celebrate 25 years of operating in Europe.
They continue to demonstrate all that is good about being passionate hoteliers in the luxury sector.

About LTI – Luxury Travel Intelligence
We are a global members-only organisation, providing digital, up-to-the-minute reporting for affluent
travellers who wish to make informed travel decisions, based on our honest and detailed intelligence. We
cover luxury hotels, restaurants, spas and nightlife, in granular detail. We do not sell travel, have a
booking engine, or carry advertising. Membership fees are our only revenue and we only answer to our
members.

Important Note to Editors
Please use any part of this announcement with our compliments and full permission. We only ask that
you credit us as the source and convey our name as ‘LTI – Luxury Travel Intelligence’ using both the
initials and words. You may also direct your audience to our website www.lti-members.com/invite-login.
Membership to LTI is by invitation only. Your audience may use invitation code INVITE350, which also
has a US$350 value attached.

Images
A collection of images may be found at https://we.tl/t-OfDYwNthag

Media Contact
Jane Lucas
jane.lucas@lti-members.com
+44 1244 220020

Distributed By Pressat page 2 / 3

https://34n0e.r.ag.d.sendibm3.com/mk/cl/f/Sq7Ee3Q2P7IpimqJyTyJ4fZeh4VkHaIcaQk7enAwklBvzH_E91qRmZXtMyZX3u9t5gihIRQNeXR1oACb5-EcETvsCktMtALPejbrzIkNoELZ9irkwhyFONx3HsgBXoAid5THU_maGq6O65lxUZSm8itZvTewgIGOCJpz9WzzmHzHqBA7T_G2FAo4txRkWUcCeqRKub92Q-Is103ypLaxZN-VUO1ibTTOTz5-NubvIe96Xie2qsHEbaKUjKnCtZbmKbbfCrBiRXYJvlgecHOM0oFG0dFOqbcyHAHpbwvxCeDs0hxsywHwEjQVT49Tp_poPjks6w9aJarCXi7RIWB88BG6p5asEx3EHVQGQgo7jEnKTr12kbFAHeCveeQNzaM455w4dw1BiGW1Ts0KLhL9fnRrR5f1Jw7eBLF759MBPtPekA0W3t_5YAfsJb1S9VJl5eUw-cIP-CA4oLAD_IbtXnrK0hylfpF7__I8a8VJXu0FKYqwl_TPCkYiGMD9yKy_VaknN3ZiPnM9A38BBnQgw6ydAZdrV3lPJM5X5mmb0_JHWzG3d9xp-8SexlZaKIAWu7mM7fjsld3aXl18f4EN4JTnDOtgCctLdb9BZtFtOxUTkh4hfUvi9nUcQ7Fk7UyI7Qk_ifKHC4eKs103-equCh5KPlsNTfYIPxH9ffO6BLP2NXtAjFG-wKoA_42ZYTdAdrpuLrCdAdOVJ6o3wCnyfe4PR1g6lqtp_mRxSS46lk5brAFwziH92_UAa83qWSd8yPf6Do5PhHHj974XUIWiFv2woTutT8j0Cg1B3VLwocbVGtv7YhOu117_H0XsQuiz1BMFK9P2rCfRZGU7lmxDzS0AKmC3yft2eY7kS8OTWKy-0uyIN80-jVMdS9naEuTQyKPwItexTgB_gaG43xR7-01g7ipBu7jUxxw67iqcRG0y0FURYWK8ctQJoE_FmB-JssbAWd2HwaW-ETbetHTZIABgKcv1Y5jVBTAoelaHstEucwk3R0ttuAPxL_HSYBHC7cbk3kLcMk8Mf9npVtv31x2jlf_rekMItdD5YvMPMr38cFlFcuQfG0x9r6fR0J8tYBGzhaAka6kU8s7eHSB9KdPjT92usAYw8Tc0eNzGzmtnYp1adcdb_H2oT-0UiQvoHwlEVrJwE2rHKjE7ybI1eqYL0xSjdx1Y_oJledV5vuhA_-i8swWomIP0i6BbZ9X3ZS8C8NiUhWkWmhKPfT0_Q3xGyOgn7HiZIBEJqzgAyOoQTihccqsrQvgdG5dROnWzcxmiIO7hRCCKK-MblSxDOzUSMdDr3fphjD1SRtUp4Ukv2HyEXMDlDEM1uDGCm0XWopxGRm5S5K9O7nJ6R0KOLCTqGobLZAMHC4QLjHrpdreSohd8Gr5PYaKT6a3evShFhNwgTVA0mKpJgE0l0H9Si58razfWuahMP9BekR7xka815ASdQAgwU9-PUC3WUe-YXWk0-sg5DTh0_nUL1x6Ra81L-SuX4TqiU2qOmALWxXsUlgTLNmlgEdHYR-ExKd0eKNZ1PjdQsqC6NtzsptA9-mNOL5m4wqGEHTAJ4UCsRhEYgZ3-ZufgPEWmK1UlCL-Rmfx2kQTzbx81xxemznPRJ0w4P82ve0WZ99Nw7bR5I9EMh_4NNB5RODLVOitsfbCgWeCqJBvG9zXzD3o
https://34n0e.r.ag.d.sendibm3.com/mk/cl/f/sX-BPvfr_d075XMvp5er8n8cwZqtAlqeqbMlwLhn2yPzEJrXOa-l0SFpbLNbCthruN7xN9Ttzodl3i4FZfgF29DDyKP5K4bRS-T7zrrKb2FR8QA3SFVZ2JVfnsjiZadnsGeSlzjW2s_78R9RynSqAc_jwugZBgFvA78Wo0r5AuWEYpNDzhgYAWEHk1nFjC9_Y4FD9-oDlRxg5iYvtKi7zzb3EMHKslotd-3Ojj6cTZwuqvBGq_pNrtcXyaGru92X5MG2pObVsfCVuK6LmxGDTUl-zjKgVUElybao5jAo11SfODyBdTsW9pFbQ5ENp5MWZSYr03VrS795iELBbQRJeVqEf7mHSTNZO_3k2sNEO6gNHqNxWs0nbUdKgkVgzU3uG5QVRt1lxaEzb9jfSMefnzBj7vg5WFHWjRlYSWsh-vAkpSgxBIxQ1PDMccYUV22ZvKZ9An28yXSZ0CZMAfqkWs9oVyq309gKi2M2Xh3WeA3dKllvlB3-ZLtoYvf004mcOlESVcgrDgKEPMQt8UAoU9VgBYJRvJWu-kFz3jbkE4dtJeLAjk7qeIEdRXSY8jyrM7X2wZuwgF2DWRitQcS6wQlehuMCin883RfItY8pKphZF6uri2Rl_yYD2eapTI-r4VQDzuw9sEX-D-749F3VV4NHhLVAd847Hyppv_LO5D44sPhp3ROA5GBxg-xtNXfVadYagt720k-JnhYTjBNySw3b4FGmcrU8aBS4Ku_DrkE5gbrbPLSwzcV2xvqTYigF61QqWewxIMP4OH90uRIdXhErMHdX-4otda4YhRhkgsalSkTqSu7tVIuZ073V-x4J65XHze5paDYDx8xXQ5teywHhHqESUHkhFwoSZtlg8SlWmbOyx1iGxVpRB9mVDItBhbUb5VBasnrEkKNIH7hlfp2OoYpH1-FLJC193nQHmszgvSoAFpMY6Vob6uPst08fxfmPYXOSg_rDw1Ji76RNbBYFCRyX-OPAivBxZxRZFIJcV00Xtvp83CZItxsZLNfOAGae8VEDaRLWuTmEhrgnPFlGVRilZ8coYTLEBx1n124Fd5bYGX0UfAHy8_9GmtPQm1kGmWdXM4YyLqpPMkhMVCI5Ywtb4kJJxBPPBRHpjEx0n37iKC_lxuJH1ShDYk5R53AL7qW_NH_Q9Q-0xaeO6thYexDUzdcyo6Q09zIdbiCdh_EpT9-244t3iB7sJgJVzVnJVOLQTJOhSuuk043f5EBIzJ-hh-InZaNki0fEKW6JU2at2TfIsCGZadFMNTVWIoTATGO7BnvYRBSMBkb6MhzP4mBy5Kq7t0A73iPnUBrBaUw_NDaiM9qKINwUXH_is7s-ByISzMggiLNFY_gEKKgMUyHzvJkdKojInBbBt7LnTpDf8Pvvnq4cud_A-E7zdF8bQpsEHKxdHxqi44osUvE1m8kV7LOzt5otcgUZxfbAtdqgkAiRIvdi4JekQISvomRCbYhq7aw4ijwo5MKB1Km8pNs-MV9wsSmL9SCNEyS9fN1RBwpfSYsOsmE7Iq1vWJZ-tjzlpZZsrEy0edmpT_xNGezvik8xDfeUcE90Cgn6H8bxrFVuF_Xu02o5QBWXV2gTQOASJ9dzBqjNaKdbDTaCUAsfAFkzsOH1jV0es6PZa_p9rKUTotOvARLl7fSbEX6QQdFhb6AZC8A
https://34n0e.r.ag.d.sendibm3.com/mk/cl/f/snYw-5WESys7O860yG71mcnhGq4cG3MJG-u1SBZ5TbLqqfqsPwkm7U67KQMZCbDsoHBKyFOlJmiJGLnzp-RDghIcDOn015aPef5kAt4ynHuhHKqxdUk670XOPL5blhqjhj7cqgAv5GSlUzK4liyo8vpSpHJzL-EA9J34EY91GOhs4gBPCqOmKDgHh8DM_Y05bZM
mailto:jane.lucas@lti-members.com
https://pressat.co.uk/


 

Company Contact:

LTI - Luxury Travel Intelligence  

T. +44 1244 220020
E. jane.lucas@lti-members.com
W. https://lti-members.com/

View Online

Newsroom: Visit our Newsroom for all the latest stories:
https://www.lti-luxurytravelintelligence.pressat.co.uk
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