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EAT. builds national partnership with children’s charity
initiative, Fit and Fed, to reclaim the summer for children
at risk of holiday hunger and inactivity

Media:

Tuesday 18 June, 2019

From 19‘hJune, four Fit and Fed hero products, including a Wiltshire Ham & Piccalilli Bloomer, will be on
sale at all EAT. stores across the UK, with 25p from the sale of each product donated to the
charity, changing children’s lives one bite at a time.

18 June 2019: EAT. is proud to partner with Fit and Fed, an innovative holiday programme led by
StreetGames, to launch a summer campaign, highlighting the importance of providing real food to real
people, and the relationship between nutritious food and fitness during the summer, which will run from
19MJune until 31%'August, aiming to raise over £25,000 for the charity.

Devastatingly, an estimated 3 million children are at risk of experiencing holiday hunger in the UK. The
triple threat of hunger, isolation and inactivity means that many children are losing 80% of fitness built up
over the school year and are more likely to be obese and suffer from poor mental health.

Fit and Fed works to reclaim the summer by supporting projects in the heart of local communities across
the UK, giving them free access to sports and healthy meals.

Across all of its UK stores, EAT. will hero four ‘Fit and Fed’ stickered products, including a new Wiltshire
Ham & Piccalilli Bloomer, and Mozzarella, Pesto & Tomato Baguette,to raise money for the charity,
donating 25p from the sale of each product to Fit and Fed, in addition to charity boxes to raise further
donations.

A number of EAT. shops will have smoothie bikes, allowing customers to actively blend their own fresh
fruit smoothie, all for a £2 donation which will go straight to Fit and Fed.

EAT. is already working closely with some of Fit and Fed’s London-based projects, including one project
which is based on the edges of the largest Housing Estate in London where 7,500 people live.

Executive Chef at EAT., Arnaud Kaziewicz, and MasterChef: The Professionals finalist in 2016,
comments: ‘We are so proud to work with StreetGames on their Fit and Fed initiative and have
experienced first-hand the benefits their projects bring to children during the holidays — from social
interaction with others, delicious, healthy food, sports activities and fun. The funding goes towards
making sure projects like these can continue to be run, and also allow other projects to be set up.’

EAT. will sell four ‘Fit and Fed’ stickered products to drive donations, giving 25p per product sold:

NEW Wiltshire Ham & Piccalilli Bloomer (from£3.85)- Chunky Wiltshire Ham & Tangy Piccalilli with
Garlic Herby Mayonnaise and Lettuce in our Dark Rye Bloomer.

NEW Mozzarella, Pesto & Tomato Baguette (from £3.85) - Creamy mozzarella and juicy tomatoes with
Genovese pine nut pesto and cracked black pepper on a soft white baguette.

BEST-SELLING Mexican Chicken, Guacamole & Quinoa Salad (from £5.50) - Our Chef's favourite!
Guacamole, chilli chicken, wholesome quinoa and grilled peppers with crunchy corn... everything you
expect from a Mexican inspired dish.

NEW Summer Berry Pot (from £2.75)— a fruit pot of Strawberries, Blackberries and Blueberries.

Holly Oades, Customer Director, EAT., said: ‘We are delighted and proud to build on our existing
relationship with Fit and Fed. In 2018 we raised over £10,000 through our charity box collections in store,
and since then have been working closely with Fit and Fed on how to build on the support for this
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and we are absolutely thrilled to be collaborating with them to do more for young people with less.
Together, we can put a stop to holiday hunger, inactivity and isolation’.

EAT. will aim to support the charity across all channels in store and online to encourage customers to
donate and send squads out of their shop environment to collect further donations and offer samples of
the new ‘Fit and Fed’ stickered products on sale. Through EAT.’s Charity Committee there will be
opportunities for EAT. employees, from shop to head office, to get involved through fundraising and
volunteering.

Notes to Editor:

eat.co.uk

Twitter: @eat_news / Facebook: EatLtdUK / Instagram: @eatuk

For all media enquiries please contact:

(e) gemma@entrepr.co.uk (m) 07738 105087

About EAT.
We are the Real Food Company. A Chef Led, Grab and Go business.

At EAT. we have been creating, making and serving our own great tasting seasonal recipes for over 20
years in over 90 shops around London and the UK's biggest cities and airports, with our first shop
opening for business in 1996 on Villiers Street in London. Fresh food changes with the seasons and we
start every day making our food from scratch with our own recipes. We love the food we make and are
proud to win awards every year recognising the quality of our food and exciting recipes, most recently
winning the award for best Quick Service Restaurant at the MIDAS awards in January 2019, and, the
Food to Go Healthy Eating Award & New Food To Go Product award at the 2019 SAMMIES. For more
information, visit :eat.co.uk

About Fit and Fed

Fit and Fed is a national campaign against holiday hunger, inactivity, and loneliness. The All Party
Parliamentary Group on Hunger estimates three million children and young people are at risk of
holiday-time hunger in the UK; 73% of the poorest families cannot always afford to feed their children
when the support of free school meals is withdrawn, and a third of parents in low income households
have skipped a meal so their children can eat during school holidays; the most disadvantaged young
people are also the least active, particularly girls and young women; and, mental health issues are an
increasing area for concern, exacerbated by social isolation in holiday times.

StreetGames’ innovative Fit and Fed campaign offers fun physical activities and nutritious, healthy meals

to some of society’s most vulnerable young people. Launched in the summer of 2017, the programme
succeeded in reaching 15,500 young people across 233 sites during 2018, serving over 146,000 meals
to young people in need!

For more info visit: streetgames.org/fandf/fit-and-fed
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Company Contact:

Gemma Hitchon PR

T. 07738 105087
E. gemma@entrepr.co.uk

View Online

Additional Assets:
https://eat.co.uk
https://www.streetgames.org

Newsroom: Visit our Newsroom for all the latest stories:
https://www.gemmahitconpr.pressat.co.uk
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