
 

Calories In Soft Drinks Down By Over 7%

Wednesday 17 June, 2015

Calories across the soft drinks category are down by 7.3% over the last 3 years, according to the latest
figures from Kantar Worldpanel.

The data shows that calories and sugars from soft drinks are falling faster than in any other food and
drink category, with calories down 7.3% and sugar down 8.3% since April 2012.

The figures coincide with a period of initiatives by producers to reformulate products, provide smaller
pack sizes and promote the wide variety of low and no calorie products available to consumers. Soft
drinks companies have backed their efforts with a significant increase in advertising spend on promoting
low and no calorie products – up by nearly 50% last year alone.

Figures also published today in the 2015 UK Soft Drinks Report "Changing Tastes " underscore the
message from the Kantar data on changing patterns of consumer consumption. Almost half of all
carbonates sold in the UK are low or no calorie (49%). Sales of bottled water continue to flourish up 9.3%
in 2014, and nearly three quarters (74%) of all dilutables sold are low or no calorie.

But despite growth in some categories in 2014 soft drinks consumption was down overall by 0.5%. That
partly reflects the fall in sales of fruit juice (down 9.5%) - an unfortunate by-product of the misguided
campaign on sugar – which sadly means some consumers have reduced the role of fruit juice in their 5 a
day.

Gavin Partington, BSDA Director General, said: 

"Efforts by soft drinks producers and major retailers have clearly had an impact on the market with
consumer calorie intake from our products down significantly. This shows that voluntary steps by industry
are having an impact." 

ENDS

For further information, please contact:

Jacqueline Wall
Communications Manager
British Soft Drinks Association
Tel: 020 7025 3710 / 07809 338 846
Email: jwall@britishsoftdrinks.com
Website: http://www.britishsoftdrinks.com/

Notes to Editors

1. All statistical information (unless otherwise stated) is from the 2015 UK Soft Drinks Report,
published by the British Soft Drinks Association with data from independent market analysts
Zenith International. The 2015 UK Soft Drinks Report can be downloaded from the BSDA website
BSDA Annual Report 2015

2. The British Soft Drinks Association represents UK producers of soft drinks including carbonated
drinks, still and dilutable drinks, fruit juices and smoothies, and bottled water. BSDA members are
responsible for the vast majority of products on the British soft drinks market.
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