
 

Back to School Helps Drives Sales

Monday 7 September, 2015

Households preparing for the start of the new school term and mixed weather combined to deliver a
provisional divisional sales (excluding fuel) increase of 1.8 per cent compared with the same week last
year.

After a summer of treats and holidays, healthy snacks and lunchboxes are now high on the agenda. Soft
fruit sales jumped by 12 per cent, prepared fruit sales grew by 7 per cent and snacking salads were up by
28 per cent.

As festival goers returned home and UK households prepared for the return of school, cleaning products
naturally delivered strong sales growth across most categories. Highlights included laundry detergent
sales increasing by 10 per cent and laundry liquid sales leaping by 62 per cent.

Frozen had yet another fantastic week with frozen prawns up 17 per cent, scampi up 18 per cent and
meat up 13 per cent. There were even signs shoppers were already thinking about the festive season in
August as frozen turkeys sales increased by an astonishing 183 per cent.

There was a determined spirit among shoppers to enjoy the final weeks of summer and defy the
changeable weather conditions as outdoor living sales grew by 39 per cent and gardening sales rose by
a massive 64 per cent.

However, there were indications the cooling temperatures were having some effect as sales of spirits
increased by more than 8 per cent and rum sales increased by 15 per cent.

World beers had a great week too with sales up 28 per cent and we are seeing a huge demand for
English wines at present as sales increased by an impressive 127 per cent.

Elsewhere, our new shop in Bagshot had an incredible first full week of trade after its recent opening with
sales nearly 24 per cent above forecast.
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For further information, please contact:
Rob Cadwell
Senior Press Officer
Waitrose
01344 826182
rob.cadwell@waitrose.co.uk Waitrose - the Nation's Favourite Supermarket¹ and winner of the
BestSupermarket² and Best Food and Grocery Retailer³ awards - currently has 340 shops in England,
Scotland, Wales and the Channel Islands, including 61 convenience branches, and another 28 shops at
Welcome Break locations. It combines the convenience of a supermarket with the expertise and service
of a specialist shop - dedicated to offering quality food that has been responsibly sourced, combined with
high standards of customer service. Waitrose also exports its products to 50 countries worldwide and has
seven shops in the Middle East. (www.waitrose.com) ¹ Conlumino Awards, 2014 ² Good Housekeeping
Best Supermarket 2014, Which? Best Supermarket 2014 ³ Verdict Best Food and Grocery Retailer 2015
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