
 

Affordable Lending Campaign Launches as Research
Reveals People Are Jumping Into Quick Credit Without
Realising the True Cost

Wednesday 10 September, 2014

Latest research findings revealed today from My Home Finance, a national social lending organisation,
show it has become morally acceptable for individuals to pay extortionate rates for short-term loans, with
no questions asked by the loan provider to determine whether they can afford it.

On the launch of My Home Finance's Affordable Lending Campaign, findings show that nearly one in four
people are using the Internet and telephone to access short-term loans, with nearly 50% of applicants not
doing any research ahead of hitting the 'accept' button. Worryingly, over a quarter of people had no idea
of the actual cost of the loan they took out – most people just picked a company they had heard of when
they needed money.

Tess Pendle, Chief Executive of My Home Finance said; “Latest findings show an alarming culture has
developed, where people think its perfectly acceptable not to check what the actual cost of the loan is;
and worse – companies are lending to people without assessing if they can actually afford to repay the
loan”.

“Nearly one in five people who took out a loan think it is absolutely normal to pay at least £780 back on a
£300 loan. It isn't, and it needs to stop”.

My Home Finance is today launching an awareness campaign, with a host of 21 supporting partner
organisations throughout the UK including housing associations, credit unions, a local authority,
community organisations, the CDFA (Community Development Finance Association), Toynbee Hall and
the National Housing Federation- all of which believe that the need for affordable lending for all, and
access to financial educational must be made a priority.

Ben Hughes, Chief Executive of the Community Development Finance Association said; "We should all
have the basic right of access to fair finance. Like all our members, My Home Finance is changing lives
and putting wealth back into communities. But more people need to know about the affordable loans that
are on offer and that won't trap them in spirals of debt. More investment is needed to link up community
lending, savings and advice services."

John Cockerham, Director of Neighbourhood Services at the Guinness Partnership said; “Improving
access to more affordable lending can have a positive impact on a person's life and My Home Finance is
accessible to everyone, regardless of previous credit history. Working in partnership we are trying to
make sure that our customers can benefit from affordable lending”.

Tess Pendle concluded; “We need a huge change in the way customers of short term lending are given
choices and information on what the actual cost of the loan is. Customers have been led to believe that it
is fine for them to be allowed to take out credit, without any affordability checks; but this usually means
that they have to pay it back at gigantic interest rates. What kind of society are we when we do not allow
people to borrow in a way that enables them to still be in control of their money?'

For more information on how My Home Finance can help you today call the national office on 0121 212
9568 or visit www.myhomefinance.org.uk

Notes to Editors:

1. My Home Finance is a not-for-profit Community Development Finance Institution that offers
affordable lending to people unable to access mainstream credit.

2. My Home Finance practices responsible lending which is based on the principle of only lending to
people who can afford to make the loan repayments.

3. Research was conducted in July 2014.

Organisations supporting the Affordable Lending Campaign are –

City West, Coast & Country Housing, Community Development Finance Association (CDFA), Eastlands
Homes, England Illegal Money Lending Team, First Wessex, Fortis Living, Fredericks Foundation,
Guinness Partnership, Helena Partnerships, National Housing Federation, New Charter Group,
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Nottinghamshire Advice Network, Quid's In, Radian, Riverside, Sentinel Housing Association, Tameside
MBC, Toynbee Hall, USAL and Wessex Resolutions. 
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